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Key Points Summary of Client 

Surveys 2010/2011

Client post bid and post event surveys
50% response rate (up from 37%) from 207 client contacts (228 in 2009/10)



7/29/2011

2

9.18
8.91

8.6
8.07

9.11
8.64

Q
ue

st
io

n 
no

t a
sk

ed
 2

00
9/

10

7.74

Overall experience of partner Overall congress venue rating Recommend Alliance Satisfaction with delegate boosting

2010/11 2009/10

Overall experience of partner = 9.18

Overall congress venue rating = 8.91

Would recommend Alliance to colleagues = 8.6

Satisfaction with delegate boosting = 8.07
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2010/11 2009/10

Expectations of host city matched or exceeded = 97%

Attendance as or above expectation = 82%

Bids secured by Partners = 51% success rate

Clients who wanted more info on other BestCities = 23%

1. Clients are likely to recommend the services of Partner to colleagues: 9.45

2. Likelihood to recommend services of alliance to colleagues: 8.60

3. Clients who, if given the option, would prefer to work with the 

alliance when organising future events: 8.56 (compared to 

Partner at 9.46)


